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ELEVATING YOUR 
DIGITAL PRESENCE



Search Engine Optimisation

Social Media Marketing

Multi Solution Marketing

Google/PPC Advertising

Website Design & Development



Digital Deep Dive

Website UX & UI

SEO (Google Rankings)

Social Media Presence



Website UX & UI



UI & UX Focussed Websites 

Panaracer Tyres
panaracer.co.nz

● What’s the purpose of your website?
Leads, sales, information..

● Can your customer easily fulfil that purpose?
Contact page, CTA’s .. 

● How does your site compare to your competitors?
What are your USP’s in relation to your competitors?

● Is your site visually appealing?
Modern, fresh, evokes emotion..

● Are you successfully and actively marketing your website?
Can people easily find it?



Optimising Google My Business

● Fill in every section.

● Write a unique business description.

● Tip: Rewrite your business name. 

● Upload your own photos (and update regularly).

● Ask customers for reviews (+ respond to them).



SEO (Google Rankings)



3 Key Components of SEO

● Technical Onsite Optimisations
Page titles, site speed, page structure..

● Content
Volume, keyword density, relevancy..

● Network Development
Outreach.



1: Technical Onsite Optimisations

● Page titles and page descriptions (meta descriptions).
● Heading tags. 
● Site speed. 
● Broken links. 
● Internal & external links (anchors). 
● Mobile friendliness. 
● Age of website. 



2: Content

● Keyword density. 
● Keyword volume. 
● Keyword breadth. 
● Keyword relevancy. 



3: Network Development

● Outreach 
● Authority of domain. 
● Age of domain. 
● Relevancy of their content. 





Key Takeaways 

● Do your keyword research.

● Create content pages with these keywords. 

● Regular blog posts around “how to’s” and other helpful info 
related to your business. 

● Reach out to other similar websites and request a backlink.

● SEO takes time.  

www.wonderlandlodge.nz



Social Media Presence



4 Key Components of 
Social Media

● Consistency
2-3 times per week. 

● Quality
Storytelling. 

● Originality
The next chapter. 

● Marketing
Get your business out there.



1: Consistency

● Keeps your business front of mind. 

● Leads to growth/brand development. 

● Helps you learn more about your customer.

● Re-engage with old customers.



2: Quality

● Directly reflects the perception of your business. 

● Businesses are getting better and better, you must 

compete. 

● Edited photos, videos, modernise.



3: Originality

● How are you different to your competitors?

● Encourages better engagement. 

● Learn from what works & what doesn’t.

● Look out for viral trends. 



4: Marketing

● Jab-jab-hook. 

● Two ways to run ads. 

● Make your marketing not 
look like marketing. 



“The best marketing isn’t marketing.”



www.oxygenmedia.co.nz

ollie@oxygenmedia.co.nz

022 411 4121


